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Summary

» Consumer food waste: the Brazilian perspective
» Measurement methods
» Opportunities for action



The Brazilian consumer

» Prejudice against leftovers & preference for freshness;
» Big monthly shopping;
» Preference for large packages (e.g. Rice 5kg);
» Food signals wealth;
» Procrastination to reduce the guilty associated with food
waste.

Source: Porpino, Parente & Wansink (2014)
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Food consumption habits

» Abundant 
stockpile reduces 
anxiety and it 
reflects a habit 
from the 
hyperinflation 
period;

Fixed culinary 
repertoire;

Large rice 
packages 
contribute for 
cooking it in big 
quantities.
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Food consumption habits



How to measure consumer food waste?

» Questionnaire / surveys

» Food waste diary

» In-home observation

» Waste composition analysis

» Kitchen caddies



Research findings from Brazil

• Household: 353 g/day (128,8 Kg/ year)
• Per capita: 114 g/day (41,6 kg/ year)

Source: Embrapa / FGV (2018)



Food waste / food types

Source: Embrapa / FGV (2018)



Resultados de pesquisa
Web scraping

» 7718 contents analyzed;

» 76% organizations / 24% citizens.

Source: Stilingue / FGV (2018)



Relevant actions 
to mitigate food 
waste

Food
waste

reduction

Awareness-
raising

Nutricional
education

Bridge 
farmer/

consumer

gaps

Co-create 
solutions 

with 
consumers 

Startups & 
FoodTechs



»

Focus on win-win solutions

Win-win are solutions that consumers want and
companies can offer in a cost-effective and
sustainable way (ex: re-sealable packaging).



www.semdesperdicio.org
Facebook.com/SemDesperdicioBrasil



Thank you, and G’day mates!
Gustavo.porpino@embrapa.br
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